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U.S. agriculture depends on trade!
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1value of agricultural exports 3= 5 percent of gross cash income not
including direct gowvernment payments.
Source: US04 Agricolfera! Baseline Projeciions fo 2040, February 2001.
Economic Research Service, USDA.

omies and consumer concerns about BSE. The recent
discovery of acow in Japan with BSE, thefirst case of
BSE outside Europe, could lead to reduced consump-
tion of both domestic and imported beef in Japan.

Wheat: Exportsaccount for about 50 percent of
U.S. production with a value of $4 hillion. Even
though stocks domestically and on aworld basis have
declined over the past three years, wheat is produced
in amost every country and the competition is keen.

Corn: The U.S. will export 53 million metric
tons or about 20 percent of production this year. It
will have a value of about $4.5 billion.

Soybeans: The 27 million metric tons of U.S.
soybeans exported this year will represent about 35
percent of production and have a value of over $5
billion. Soybean meal and oil exports will have an
additional value of $1.5 to $2 hillion.

Horticultural Products. This includes fruits,
vegetablesand tree nuts, and have atotal value of over
$11 billion or over 20 percent of U.S. agricultura
exports.

Now back to September 11™. It was shocking
and disturbing. It reminded usthat tragedy and tyranny
can occur at any time, even though we have been
relatively immune from it. On the positive side, those
events have evoked an unprecedented outpouring of
patriotism and a high level of concern and generosity
for those directly affected. While terrorism cannot be
tolerated and we must be vigilant in our efforts to
avoid further acts of terror, there are some things we
ought to think about. In my view, it behooves us to
think about our relationship with other countries and

other cultures. We must be resolute in our efforts to
make the world a better place, and encourage a fair
minded approach to our differences. It isvery easy to
characterize all membersof aparticular cultureasevil,
immoral and vicious. Thereal chalengeis channeling
the anger into trying to understand the relationships
between cultures, the dynamics and history of those
cultures, and then what we can do to neutralize or
counteract any negative impacts on us or other coun-
tries.

What does that have to do with agricultural
exports?It isexactly what we must do to maintain and
expand our agricultural markets. What can we do at
home to develop alliances and cohesive, coordinated
marketing efforts? What can we do to understand the
markets around the world we are trying to sell our
productsinto, and how do we develop those markets?
Conflicts and antagonism will seriously restrict our
ability to develop and expand the markets for our
agricultural products. We need to understand the
cultures and the product preferences. We need to be
thinking about our competitorsaswell asour potential
customers. For example, we hear a lot about the
expansion of grain production, particularly soybeans,
in South America. What we don’t hear so much about
is the development of the hog industry in South
America.

Recent eventshave made it abundantly clear that
we do live in a globa community that functions in a
global economy. What weneed isreasoned, thoughtful
discussion on how we address the challenges of the
economic, particularly the agricultural economic
issues, as well as the political and security issues.
Thereisalot at stake for our economic aswell as our
personal security.
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